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The importance of PR

The PR department of <Local Authority> should have information on promotions they have previously run.  This should include information about who was targeted and in which area.  This information is valuable as it will help you to understand what has worked in the past.  It maybe that an area has not received any information about FOG and the problems it can cause, so a simple education campaign will improve the situation. 

Work with the PR department to establish the sort of campaign that will work in this situation.  Some campaigns could be run at certain times of the year, for example in a Christian community a Fat Trap campaign around Christmas is beneficial. For other communities other celebrations might be linked to promotions, for example during Hanukah (a Jewish celebration in December). Each community has different celebrations with different types of food consumed.  The PR department should be able to create a campaign to a specific audience.  The best results will come if a partnership with the PR department is entered into.  In this way the operational aspects will be considered.  For example all connected houses can be targeted with the same information, rather than houses with the same postcode that might not be connected to the problem sewer.  Information about the problem can also be linked to the promotion, for example if other items were found in the blockage material contributing to the build up of FOG.  
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